
 

 

 

 

  

 



HIGHWAY DEVELOPMENT 
STRATEGY 
WHAT WE’RE HEARING SUMMARY 
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 SUMMARY OF FEEDBACK 

2.1 Growth and Commerce Committee 

2.2 Business Support Organizations 
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2.3 Land Developers and Real Estate Firms 
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42.86%

42.86%

14.29%

Business Ownership by % Share

Division of a Canadian
corporation

Locally-owned business

Subsidiary of an international
firm



12.50%

12.50%

37.50%

12.50%

12.50%

12.50%

Operating Sectors (including multiple) of Clients in 
Stony Plain by % Share

All of the above

Residential

Retail

Retail, Industrial

Retail, Industrial, Residential,
Mixed Use
Retail, Residential

87.50%

50.00%

37.50%

25.00%

Operating Sectors of Clients in Stony Plain by % Share

Retail Residential Industrial Mixed Use



 

12.50%

12.50%

12.50%

12.50%

37.50%

12.50%

Origin of Clients from Outside Stony Plain by % Share of Region 
(Multiple)

Calgary, Edmonton, Toronto, Abbotsford

Edmonton, Mostly Edmonton, a little in
Vancouver, Texas
Edmonton, Western Canada, U.S.

Greater Edmonton

Edmonton

Variety of places

0% 10% 20% 30% 40% 50% 60% 70%

Edmonton

West Coast (includes others)

Ontario (includes others)

US (includes others)

Various

Percetange of Responses
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Origin of Clients from Outside Stony Plain by % of Regions



 

15.38%

15.38%

7.69%

7.69%
7.69%

23.08%

7.69%

7.69%

7.69%

Top Three Issues from Client's Business 
or Sector in Stony Plain by % Share

Competition

Costs

Demand

Increased Liability

Inflation

Labour Shortage

Lack of High Speed Internet

Lack of Infrastructure/Mobility

Supply Issues



6.25%
6.25%

6.25%

6.25%

6.25%

6.25%

6.25%

6.25%
12.50%

6.25%

6.25%

6.25%

6.25%

6.25%
6.25%

Top Three Opportunties for Client's Business or Sector in Stony 
Plain by % Share

Availability of Serviced Land

Availability of Small Land Parcels

Emerging Sectors/Businesses

Friendly Community

Good Mix of Services

Improving Demographics

Larger Trade Area

Location

Low Lease Rates/Opportunities

Lower Cost Land

Lower Operating Costs

New Presences Entering the Market
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Top Three Opportunities for Client's Business or Sector in Stony 

Plain by % Share by Category



 

14.29%

14.29%

14.29%

14.29%

14.29%

14.29%

14.29%

Types of Property in Short Supply 
in Stony Plain % Share of Space

Mixed use

Distribution

Distribution, Retail

Manufacturing

Retail

No shortage in Stony Plain

Unaware



 

14.29%

14.29%

14.29%

14.29%

14.29%

14.29%

14.29%

How to Market Commercial/Industrial Land Better to Clients in 
the Edmonton Metro by % Share of Approaches 

Align better with businesses

Be price leaders

Create a gateway development

Increase volume

More of a forward-thinking vision is
required

Stony Plain's Ec Dev team

Utilization of realtors/site selectors



 

9.09%

9.09%

9.09%

9.09%

9.09%

9.09%

18.18%

9.09%

18.18%

How to Market Commercial/Industrial Land Better to Clients 
across Canada by % Share of Approaches

Attend tradeshows

Attract more residents

Create a gateway development

Edmonton Global / Stony Plain's Ec
Dev team

Highlight the attractiveness of the
Town

Not possible

Package offering with other elements

Target new regions

Utilization of realtors/site selectors



 

16.67%

16.67%

16.67%16.67%

16.67%

16.67%

How to Market Commercial/Industrial Land Better 
to the U.S. Clients by % Share of Approaches

Edmonton Global / Stony Plain's Ec Dev team

Highlight the attractiveness of the Town

Identify tax & land price advantages over
surrounding communities

Partnerships with U.S. entities

Specialty market

Utilization of realtors/site selectors



 

16.67%

16.67%

16.67%16.67%

16.67%

16.67%

How to Market Commercial/Industrial Land Better 
to International Clients by % Share of Approaches

Edmonton Global

Highlight the attractiveness of the Town

Identify tax advantages over surrounding communities

Package offering with other elements

Partnerships with International entities

Utilization of realtors/site selectors
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37.5%

62.5%

Barriers to How Planning Documents Function 
by % Share of Responses

No Yes
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Location

Location of Clients in Employment Lands by % Share of Location
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Benefits

Benefits to Clients Located in Employment Lands 
by % Share of Benefits
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30.00%

35.00%

40.00%

Competition in
close proximity

Lack of high
speed Internet

Lack of proximity
of residential
developments

Lack of suitable
real estate to
expand into

Limited retail
amenities

New hospital but
limited services

Pe
rc

en
ta

ge
 S

ha
re

Disadvantage

Disadvantages to Clients Located in Employment Lands 
by % Share of Disadvantages
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14.29%

14.29%

71.43%

Clients with Expansion Plans by % Share

No Possibly Yes



 

18.18%

4.55%

9.09%

9.09%

13.64%

9.09%

13.64%

4.55%

4.55%

4.55%

4.55%
4.55%

Top Barriers to Growth Faced by Clients by % Share

Attracting / retaining skilled labour

Business licenses/permits

Competition from other regions

Construction costs

Finding / Quality of local suppliers

Finding new clients / business partners

Global economic conditions

Inflation

Operating costs

Procurement of materials

Too much red tape

Utilities



► 

► 

► 

► 

► 

► 

► 

► 

16.67%

33.33%33.33%

16.67%

Approaches to Attract More Non-Residential Development by % 
Share

Attract Resedential Growth

Land & Infrastrucure

Marketing

Partnerships

Attract Residential Growth
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2.4 Local Companies 
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2.5 The Greater Parkland Regional Chamber of Commerce 



2.6 Relevant Industry Associations (UDI, CHBA, NAIOP) 

URBAN DEVELOPMENT INSTITUTE (UDI) 
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CANADIAN HOME BUILDERS ASSOCIATION (CHBA) 
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COMMERCIAL REAL ESTATE DEVELOPMENT ASSOCIATION (NAIOP) 
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►   



2.7 Non-business Area Residents and Landowners 

13.79%

34.48%

6.90%
3.45%

31.03%

10.34%

Description of Status by % Share

I live and work in Stony Plain

I live in Stony Plain

I own property in Stony Plain but do
not live in Stony Plain

I work or own a business in Stony Plain
but do not live in Stony Plain

Retired

Self-employed

7.14%

7.14%

7.14%

57.14%

14.29%

7.14%

Number of Years Lived in Stony Plain by % of Year Cohorts

1 – 5 years

11 – 15 years

15 – 20 years

20 + years

6 – 10 years

Less than 1 year
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23.53%

5.88%

11.76%

5.88%

52.94%

Employment Status by % Description Share 

Business owner or
manager

Busy grandparent

Employee (full time)

Employee (part time)

Retired



87.5%

12.5%

Votes for Stony Plain to Support Economic Growth along 
Highways 16A & 628

Yes No Response

6.25%

25.00%

56.25%

12.50%

Drivers to Purchase from Non-Local Businesses by % Share

Convenience

Price

Selection

Service
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Reason

Factor Preventing Residents from 
Starting a Business by % Share

0.00%

5.00%

10.00%

15.00%
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25.00%

30.00%

Do not know Neutral Somewhat business-
friendly

Somewhat unfriendly
to business

Very business-
friendly
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Business Friendly Level

Perception of Business-Friendly Level of Stony Plain by % Share 
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Focus Areas to Work On

Top Things the Town's Highway Development Strategy 
Should Work on by % Share
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2.00%
4.00%
6.00%
8.00%

10.00%
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14.00%
16.00%
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Areas of Improvement

Ways to Make Highways 16A/628 A Better Place to 
Visit and/or Do Business by % Share 




